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Abstract

Gjokaj, E., K. Halimi, V. Xhabali, D. Imami and M. Gjonbalaj, 2017. Fruits value chain and distribution channels
in Kosovo. Bulg. J. Agric. Sci., 23 (1): 22-30

The objective of this study is to analyse, for the first time, raspberry and strawberry value chain information in Kosovo. The
study aims to address a series of research objectives and questions related to the value chain organization and than using series
of datasets (both secondary sources and primary data), instruments, methods and set of indicators to provide analytical infor-
mation about the selected value chain trends. The primary data consists of a structured farm survey (sample = 200) conducted
during December 2015 — January 2016, and semi-structured interviews carried out with value chain stakeholders. The paper
analysis the value chains structure and actors’ profile and it describes the main channels of distributions. It analyses nature
of relations between actors, governance in the agro-food value chain, particularly, implications for market access. The paper
combines quantitative analysis (eg. statistical analysis of the structured farm survey using SPSS) with qualitative analysis (eg.
findings from semi-structured interviews). We analyse opportunities, constraints and challenges that characterise this value

chain, and provide recommendations how they can be tackled by policy-makers and private sector actors.
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Introduction

Economic and agrifood sector development is changing
rapidly in developing and transition countries. Dixie (1989)
suggests that as countries experience economic growth, their
rate of urbanization and food demand tends to increase sub-
stantially. These changes affect agricultural production and
the marketing systems.

Kosovo, emerging as an independent country from a
planned economy after going through the war, has been fac-
ing the challenges of strengthening institutions, adapting to
free market economy demands, and attracting investments.
The agri-food sector as a whole is facing problems with cre-
ating market institutions, establishing marketing and distri-
bution chains, meeting EU food safety and quality, comply-
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ing with veterinary and phitosanitary standards, and building
the administrative capacity to support these processes. The
agrifood value chain is expected to change substantially in
the coming years as the share of supermarket in the retail
sector is expected to increase like to other transition and de-
veloping countries significantly similar. Supermarket chains
are typically very demanding towards suppliers in terms of
volume, consistency, quality, costs, and commercial prac-
tices, emphasizing long term relations and contracts with
suppliers.

Agriculture is still one of the main economic sectors of
Kosovo in terms of contribution to GDP and has always been
a key sector for the economy of Kosovo. Referring to Min-
istry of Agriculture, Forestry and Rural Development (MA-
FRD), horticulture production is very important for Kosovo’s
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agriculture accounting for approximately 40% of the total
agricultural output. In addition, the fruit sector in Kosovo is
one of the sectors with the highest priorities within agricul-
ture. The recent developments show that the fruit sector is
developing fast. The factors that contributed to this are the
good agro-ecological conditions for fruit production and the
available labour force. However, the sector faces several ob-
stacles such as the lack of investments, old orchards and low
quality of varieties. Nevertheless, the fruit production areas
under orchards were 8,342 ha in 2013, representing 2.81% of
total agricultural land. Within this area, traditionally apples
(24.3%) and plums (22.1%) are predominant. The total area
under apples, plums, strawberry, blackberry, and raspberry)
covers 60% of all planted fruits (MAFRD, 2015). Hence-
forth, fruits comprise an important share of horticultural pro-
duction - strawberries and raspberries have modest shares
and are produced in small scale — however they represent an
important market opportunity, and thereby there has been a
special attention by policy-makers.

Coordination is a key indicator affecting value chain per-
formance, in order to understand the relationships within the
value chain for fruit and fruit products in Kosovo, there is a
need to investigate the relationships among various actors and
to present a description of their direct and indirect influence on
the whole chain performance. Nonetheless, the processing in-
dustry in Kosovo requires considerable amounts of fresh fruit,
in addition to fruit concentrates, especially from fruits that do
not grow in Kosovo. The local companies usually process the
fruits from the local farmers or from their own orchards.

The objective of this study is to analyse, for the first time,
the evolution and performance of the value chain of fruits, with
focus on berries (raspberry and strawberry), in Kosovo. We
analyse opportunities, constraints and challenges that character-
ise this value chain, and provide recommendations how they
can be tackled by policy-makers and private sector actors.

The paper analysis the value chains structure and actors’
profile and it describes the main channels of distributions,
sales and marketing for the selected products. There is a spe-
cial focus on the nature of relations between actors, gover-
nance in the agro-food value chain, particularly, implications
for market access (very important for smaller agriculture
holdings).

Theoretical Background and Literature Review

Agriculture is characterized by high level of uncertainty/
risks; while in transition countries farmers face additional
challenges. The transition can be described by considerable
uncertainties which are caused mainly by inefficient agricul-
ture policy, low access to services, weak market structure and

economic recession. The absence of enforceable contracts to
set up any kind of vertical coordination has become difficult.
Under these conditions, it is expected that spot markets dom-
inate over other type of market coordination mechanisms.

Contractual governance refers to any agreements reached
by parties to reduce risk and uncertainty in exchange relation-
ships (Hughes, 1994). The formal contract, as a mechanism
of such governance mode, represents pledges and promises to
perform specific actions in the future (Macneil, 1978), protect-
ing firms from opportunistic behaviour of their partners (Wil-
liamson, 1975). Contracts serve as a coordinating instrument
also. For instance, the contract clarifies mutual expectations
and establishes a basis for shared common ground by defining
rules, roles and responsibilities (Dixie, 1989).

Formal arrangements tend to reduce the uncertainty that
gives rise to high transaction costs (Poole et al., 1998) but do
not represent the only instrument available. Contract farming
is a significant institutional arrangement in the agriculture
sector that facilitates market access for smallholders, espe-
cially when the transaction costs of direct market partici-
pation for producers and/or traders and uncertainty is high
(Costales and Catelo, 2008). The empirical evidence sug-
gests also that larger farms prefer formal contracts, whereas
informal contracts are more accommodating to the needs of
smallholders (Fafchamps and Lund, 2003).

Recently there has been a growing literature focusing on var-
ious coordination/governance structures of agriculture in transi-
tion countries employing different frameworks e.g. (Rudolph,
1999; Gow et al., 2000; Dries and Swinnen, 2004; Gorton et al.,
2006; Fert6 and Szabd, 2002). There has been a special interest
in the role of contracting in transition agriculture (Boger, 2001;
Boger and Beckmann, 2004; Szabé and Bardos, 2006; Imami et
al., 2011; Gerdoci et al., 2015). Improved vertical coordination
(often based on contracts) is necessary to enable traceability in
the food sector. There is gap of research on agrifood value chain
coordination and its implications in Kosovo.

Methodology

The value chain study builds up on previous relevant re-
search work conducted in Kosovo. Desk research which was
conducted in the early stage of the study provides insight
into Berries Value Chains developments, and furthermore it
served as a basis for preparing the primary data collection to
address information gaps. Another component of the desk
research was the analysis of statistical databases possessed/
provided by MAFRD, KAS as well as international databas-
es such as UNSTAT, FAOSTAT, EUROSTAT.

The interviews and focus groups are developed accord-
ing to a protocol, which has been developed in consultations
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with various experts and has been tested and refined at sev-
eral stages.

More specifically, the paper aims at addressing the fol-
lowing research questions:

e Which are the distribution channels of fresh berries to
the final market and how have they evolved over the last
years?

o Which are the prevailing forms of coordination (spot
market versus contracting) (eg. depending on the end mar-
kets)?

e How are the standards set and complied along the val-
ue chain in context of growing domestic market awareness
about food safety standards?

For each of the above research questions, there corre-
sponds a specific section in the farm structured survey ques-
tionnaire. The paper combines quantitative analysis (eg. sta-
tistical analysis of the structured farm survey using SPSS)
with qualitative analysis (eg. findings from semi-structured
interviews). In addition, Table 1 below shows the distribu-
tion of semi-structured interviews.

Table 1
Semi-structured interviews carried out with VC actors
during phase 1

Category Frequencies
Farmers 9
Processors 1
Wholesaler 3
Retail 3
Experts 1
Total 17

Source: Field survey

There were interviewed and 201 fruit (berries) farmers of
which 100 specialized in raspberries and 101 in strawberries
(Table 2). 92 percent of interviewees were farm managers.

Table 2
Farm sample structure

Product Frequency Percent
Raspberry 100 49.8
Strawberry 101 50.2
Total 201 100

Source: Field survey

Average size of farm households is relatively high, name-
ly 8 members — that is related to the higher birth rates in rural
areas as compared to urban areas, and also the tradition of

extended generations families (e.g. elders live with children
and grandchildren). More than Y4 of the sample households’
members are up to 18 years old. Farm manager (who typical-
ly are defined as households heads) have significant experi-
ence dealing with agriculture in general, and with the chosen
(specialized) product specifically (Table 3).

Table 3
Farm household socio-demographic characteristics
Farm household characteristics | Mean | Std. Dev.
No of hh members 7.0 2.7
No of hh members above 18 years 4.8 2.1
Experience of farm manager (HH head) 15.4 10.7
(years)

No. years of cult. berries on your farm 3.9 34

Source: Field survey and own calculations

Value Chain Structure, Distribution Channels
and Vertical Coordination

Our analysis shows that the situation in the fruit VC is
very complex, currently in the fruit value chains the needs
of fresh fruit producers and traders do not coincide well with
the needs of fruit processors.

The processing industry in Kosovo requires considerable
amounts of fresh fruit, which is not always obtainable on lo-
cal markets and covers their need by imports.

In many cases, local processing companies process the
fruits originated from their own orchards. One of the main
reasons of such a situation is a mismatch between price and
quality expectations between fruit producers and fruit pro-
Cessors.

The relations between fruit farmers and fruit processors
are typically not as good as between fruit producers and
fresh fruit traders (MAFRD&ADE, 2016).

Value chain structure, distribution channels

The horticultural processing capacity comprises of at
least 10 processing companies. Following the privatisation
of large former-Yugoslavian factories, the current overall
capacity is more than abundant for the processing needs of
the domestic production but still largely unexploited, as the
majority of local processors are still relatively small and able
to cover a minor part of the processed vegetable demand.

Nowadays the horticultural product lines comprise pick-
les, juice, canned vegetables, jam, marmalade, ajvar. In the
case of strawberries, modest levels of production of juice are
reported.

The traders in Kosovo’s value chain fruits (berries) consist
of wholesalers and retail outlets. In the case of fresh products
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Box 1: HITFLORES

operating in Prizren region.
small and large ones through pre-contracting and contracting.
berries.

mediaries.

The staff is qualified and certified by HELVETAS and USAID.

Source: Field interview

HITFLORES is one of the main wholesale centers in Kosovo with 10 years of experience. It is located in Dragash and is the only one
Berries comprise one of the key products collected by the center and are mostly obtained from local farmers of the region, from both
Additionally, the company has some surfaces of land planted with raspberry and from 2014 it is experimenting with 1ha of wild straw-
The main destination of the raspberries is export to European market which is usually carried out directly by the company without inter-
Strawberries on the other hand are mostly destined for the internal market.

One of the important components of company’s activities is to provide advisory and technical support to farmers through trainings

related mostly to quality standards and by providing packaging materials for farmers.

Furthermore, the company is an initiator for the establishment of Raspberry Farmers Association in Dragash. Since 2008, the company
is certified to produce also bio-products, which are viewed to have large potential due to higher prices.

for processing, it is more common that farmers sell directly to
processors, but there often sales are done also via wholesalers.
The main issue is that fresh fruits growers sell to fruit
processors only the fruits that cannot find another market.
Fruits and vegetable produced for fresh consumption are
sold directly to wholesalers and retailers directly. There are
collection centers and cold stores in the main regions of pro-
duction of raspberry (e.g. Podujevo, Shterpce) (Box 1).
Retail market consists of several locally owned expand-
ing supermarket chains, small convenience shops and green
markets. Despite the growth of the supermarket chains, it is
still common that consumers buy fresh fruits and vegetable
in the green markets and convenience shops.
Also direct buying from producers are reported (that can

take place in green markets where also farmers sell their
Table 4

Main distribution channels by sector

Source: Field survey

Table 5. Distribution channels for Fruits

produce) (for more see the following section on distribution
channels).

Table 4 below presents the main distribution channels.

Wholesalers are reported to be almost the only channel
to which raspberries are distributed, reported by 98% of the
interviewed raspberry producers.

The main destination of raspberries is for export to Euro-
pean markets, and it is therefore logical that the exports are
carried out by wholesale companies.

Strawberries on the other hand are mostly traded in the
domestic market in Kosovo.

As shown in the results, about 57% of the interviewed
strawberry producers report to distribute their products to re-
tailers, followed by 30% that report to distribute their prod-
ucts to wholesalers (Table 5).

It is obvious that for larger farms (which were the target
of our study), direct sales to households are not of significant

Category Raspberry Strawberry importance as compared to some smaller farmers who are
Frequency | Percent | Frequency | Percent more likely to engage in direct sales.

Wholesaler 98 98.0 30 30.0 Focus group interviews with farmers, for example, point

Processor 1 1.0 3 3.0 out that farmers generally distribute their produce to the

Retailer 0 0.0 57 57.0 same wholesaler and processor that operate in the area.

Direct sales to HH 1 1.0 10 10.0 A distinction in terms of fruits needs however is to be noted.

Total 100 100.0 100 100.0 A narrative illustration of these distribution channels is

presented in Box 2 and Figure 1, below.

Category Raspberry Strawberry

N | Mean | Std. Dev. N | Mean | Std. Dev.
Self-consumption 101 1.45 4.19 100 7338 1.23575
On farm processing 101 0.21 1.99 100 1200 85611
Sell processor 101 0.98 9.85 100 3.0500 12.72425
Sell directly to HH 101 0.54 4.98 100 5.7200 15.02865
Wholesaler 101 95.00 17.06 100 25.2020 38.18694
Retail outlets 101 0.64 2.69 100 55.3200 40.17610

Source: Field survey and own calculations
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Box 2: Distribution channels for raspberry and strawberry

According to interviewed farmers, the current trend in fruit cultivation is inclined mostly towards raspberry production due to its higher
profitability as compared to strawberries and because of the guaranteed market. One of the farmers explains his distribution channel

in the following way: “Generally, I sell 80% of raspberry production to the collection centers (wholesaler) in the area, whereas the
remaining 20%, 1 sell it to the shops. The produce is usually picked up at my farm by the wholesaler representatives”.

Other farmers report similar shares, with the smaller share sold directly to shops, to bakery stores to be used for sweets and ice-cream
or sold directly to households. For farmers, raspberries do not have guaranteed sales to be taken every day to the market. According to
them, although a weekly market in the city exists, it is not profitable to take the produce from the village to the city because of the high
costs involved.

Wholesalers report that raspberries are usually exported to European markets and very little is distributed to the internal market in
Kosovo. The main route for exports goes via Serbia, but there are cases, when wholesalers have direct exports to the EU market.

Most of the raspberries, according to wholesale representatives, are collected from farmers in the nearby villages, without making a
differentiation between small, medium, or large farmers, although larger farmers normally dominate the supply because of the larger
production.

Apart from higher profits and guaranteed market, another reason why raspberries are not commonly distributed to the internal market —
as reported by respondents of the different groups — is related to the lack of tradition for daily consumption of raspberries as fresh fruits.
Strawberries, on the other hand, appear to follow a slightly different distribution channel/destination.

While farmers are the main supplier for wholesalers, retail outlets and processing companies, wholesalers are also another important
supplier for retail outlets and processing companies.

Most of the supply chain actors’ downstream report that the majority strawberries are supplied by farmers (up to 80%), imported straw-
berries from neighbouring countries, especially Serbia, is reported to be another source of supply.

Specifically, the imported strawberries from other countries are considered by farmers as the reason why the strawberry cultivation does
not appear attractive anymore. Farmers complain that the prices for strawberries have gone down and the market is no longer guaranteed
(which could have resulted from the increased area under cultivation in the recent past, in Kosovo and elsewhere in the region).
Additionally, while wholesalers, farmers and retail outlets market the strawberries within Kosovo, processing companies often export
part of the final product (strawberry jam, strawberry juice, etc.) also abroad, although in small shares.

, Retail market (Minimarkets/small shops, supermarkets, green Export (Regicnal and EU)

Final market . markets)
\_/ Others

A
Rb: 1.66% i Rb: 50%
1
Wholesalers (Local traders, i
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1
i
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Fig. 1. Fruits (Berries) Value Chain Kosovo
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Value chain relations and governance

While the above subsection was focused on explaining
the distribution channels, this section will analyse the rela-
tions and governance mechanism that regulate the distribu-
tion of products across the value chain for the three sectors.
As Table 6 shows, market relations are mostly regulated
through verbal agreements.

Table 6
Farm relations with main buyers

| Frequency | Percent
Relations with main buyers (contract)
Written contract 34 17.0
Verbal agreement 131 65.5
No agreement 35 17.5
Total 200 100.0
Relations with main buyers (timespan)
Daily 57 36.3
Several weeks 15 9.6
Several months 48 30.6
More than a year 37 23.6
Total 157 100.0

Source: Field survey and own calculations

Verbal agreement is reported to be the most common ar-
rangement with 65.5% of the cases, whereas the market ar-
rangements regulated through written contracts and no agree-
ment are reported in 17% and 17.5% of the cases, respectively.

Apart from simple goods exchange, i.e. products vs.,
money, for a transaction to take place and to be repeated in
the future, some quality assessment of the products need to
be ensured to avoid any opportunistic behaviour from the
seller (in this case, the farmer) (Table 7).

Table 7
Payment mode for the three sectors

Category | Frequency Percent
Cash 170 84.6
Bank 31 15.4
Total 201 100.0

Source: Own survey

Only 2 interviewed farmers are certified with Global Gap
while no farmer is reported to be certified organically - the
majority of them are not familiar with these certification
schemes.

The logical expectation from the findings discussed so
far would be that the product is checked and assessed at the
time of the exchange since most of the vertical value chain
coordination takes place on the spot and is predominantly
based on verbal arrangements (Table 8).
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Table 8
Time of product ordering for three sectors
Category | Frequency | Percent
On the spot 170 87.6
Weeks 10 52
Months 14 7.2
Total 194 100.0

Source: Field survey

Such an expectation is confirmed also by the results il-
lustrated in Table 9, below. The limitation, is that lack of
traceability and internationally recognized certification, can
represent a barrier for export market.

Table 9
Quality assessment from buyers for three sectors

Category | Frequency | Percent
Preliminary visit on the field 28 13.9
Product inspection before/during pur- 155 77.1
chase (on the spot)

Lab analysis 5 2.5
Guarantee through intermediates 0 0
Personal trust 13 6.5
Total 201 100.0

Source: Field survey

Carrying out laboratory analysis for product quality and
personal trust between the exchanging parties are reported in
very few cases. Development of personal trust is especially
related with the frequency of market exchange. As transac-
tion costs theory suggest, in the case of recurrent transac-
tions, transaction partners become more familiar with each
other (i.e. the importance of trust) and with the products
transacted, creating routines. This directly results in a de-
crease of the transaction costs and will also moderate the
tendency to behave opportunistically (Ménard, 1996; Wil-
liamson, 1975). The results of this study show that almost
60% of the farmers sell to the main buyer (Table 10).

Table 10
Trading partners

| Frequency | Percent
Same buyers 120 59.7
Different buyers 81 40.3
Total 201 100.0

Source: Field survey

Conclusions and Recommendations

Although the agro-ecological conditions for fruit produc-
tion are relatively good and labour is available, the sector
faces several impediments, e.g. old orchards and varieties
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of poor quality, lack of opportunities for irrigation, lack of
storage for preservation of fruits, poor equipment on clas-
sification and packaging for trading the fruits. The quality of
fruit seedlings is low.

The lack of adequate irrigation and fertilization results in
low yields. Many farmers still do not have the required skills
and knowledge for the appropriate technology and do not
know how to use the tools for the protection of trees.

The treatment of trees after harvest is inadequate. The
market requires continuous and homogeneous amounts of
fruits and of high quality.

In the fruit sector, the relation between fruit farmers and
fruit processors is not as good as between fruit farmers and
fresh fruit traders.

The main issue is that the price received for fresh fruits
and therefore the profits of fruit growers are much higher if
the product is sold to fresh fruit traders in comparison with
selling the same product to processors.

In extreme cases, fruit producers even do not sell to pro-
cessors as the harvesting or transport costs are higher than
the expected revenues. In Kosovo, all fruit is produced for
the fresh market even if some berries go straight into deep
freezing.

There is no fruit grown exclusively for the processing in-
dustry. The latter can be seen as the last resort for farmers to
sell their products (surplus or lower quality) and is definitely
not the favourite partner of the fruit farmer.

Below are the key findings of the study:

e Horticulture sector is largely dominated by spot market
and informal contracts in relations between farmers and buy-
ers — there are gaps in quality and safety standards enforce-
ment/implementation. Spot market does not provide trace-
ability, while internationally recognized certifications such
as organic, Global GAP etc are not common.

e Strawberries are intended for the domestic market; to
contrast a declining production trend and stagnant demand,
actions to revive domestic production have been taken by
development projects. Domestic demand of strawberries has
been increasingly covered by imports that score about 40%
of total supply.

e Regional producers of strawberries are quite competi-
tive. This environment is quite challenging for domestic pro-
ducers. Also, producers presently see raspberry as a better
option.

e Raspberry cultivation was recently introduced by de-
velopment projects, primarily intended for export. Produc-
tion is small, but increasing and so far succeeded in find
markets. Producers are interested because of good market
opportunities offered so far by the product. Should produc-
tion substantially increase, Kosovo operators would meet

problems in scaling up operations, with relevant need of pro-
cessing capacity (for a share of the product), increasingly
complex logistics and harsh competition from lead players,
such as Serbia and Poland.

Competing at domestic market and accessing export mar-
ket is and will become even more difficult for local produc-
ers, especially for smaller farms. Consequently, local pro-
ducers should implement strategies that enhance access to
market and efficiency.

Important aspects in this context are establishing:

a) Long term relations and contracts with buyers (im-
proving vertical coordination, including also farm contract-
ing), and

b) Cooperation/collective action (improving horizontal
coordination).

¢) The financial/state support should foresee additional
measures aiming at supporting diverse cooperation activi-
ties between various types of producers and processors, for
instance fruit farmers and fruit processors along the value
chains.

d) Better linkage means more communication and trans-
parency. Should such a support come to effect, it would
enhance planning on both sides of value chains: the farmer
would know prices in advance and processors could be in
a better position to plan raw material supply, utilization of
owned capacities, and necessary future investments.

These aspects are highly interrelated as often the only
way for small farmers to have long term relations and con-
tracts with buyers is through participation in cooperatives —
farmers bargaining power in the contracting process can be
strengthened if they are grouped and cooperate. Standards,
including traceability, can be achieved, improved and main-
tained only through efficent vertical and horizontal coordina-
tion.

Following EU rural development policies, several ini-
tiatives to develop local markets and efficient food supply
chains have already been put in place to support and benefit
farmers, distributors or consumers. Some specific strategies
that can be implemented by policymakers include:

e Improvement of the regulatory framework on food
safety

e Incentives to farmers aimed at fostering the adoption of
international standards such as FAO GAP, or Global GAP or
implementation of a fully equivalent national standard.

e Adoption of a national legal framework for quality
schemes.

e Promotion of horizontal cooperation, eg agriculture co-
operatives, and on the other hand, improvement of vertical
coordination.

e Promotion of vertical cooperation, eg integration be-
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tween fruit producers and fruit processors does almost not
exist. Prices are rarely fixed by contracts between farmers
and processors due to strong price fluctuations. This also
prevents the establishment of long-term agreements between
farmers and processors, having a negative impact on the raw
material available for processing.

Finally, the subsector of frozen fruits is developing more
recently. It involves mainly berries, which are produced to
become deep frozen, packaged for final consumers in small-
er retail packages and also in big cardboard boxes for the
food industry.

Acknowledgments

This paper is based on a study developed by the Project
“FAO TCP “Capacity development of MAFRD Economic
Analysis Unit on agricultural policy impact assessment™ by
the FAO. We appreciate comments made by Dr. Nedka Iva-
nova and by Dr. Dmitry Zvyagintsev for the research design
and analysis.

References

Boger, S., 2001. Quality and contractual choice: a transaction cost
approach to the Polish hog market. European Review of Agri-
cultural Economics 28: 241-261.

Boger, S. and V. Beckman, 2004. Courts and contract enforcement
in transition agriculture: theory and evidence from Poland. Ag-
ricultural Economics, 31: 251-263.

Catelo, M. A. O. and A. Costales, 2008. Contract Farming as an
Institution for Integrating Rural Smallholders in Markets for
Livestock Products in Developing Countries: (I) Framework
and Applications. FAO.
http://www.fao.org/ag/againfo/programmes/en/pplpi/docarc/
rep-0812_contractfarming.pdf (Last accessed April 2013)

Das, T. K. and B. S. Teng, 2004. The risk-based view of trust: A
conceptual framework. Journal of Business and Psychology, 19
(1): 85-116.

Dixie, G., 1989, Horticultural marketing: A resource and training
manual for extension officers, FAO Agricultural Services Bul-
letin, Food and Agricultural Organization of the United Na-
tions, Rome, pp. 1-5.

Dries, L. and J. F. M. Swinnen, 2004, Foreign direct investment,
vertical integration and local suppliers: evidence from the Pol-
ish dairy sector, World Development, 32 (9): 1525-1544.

Fafchamps, M. and S. Lund, 2003. Risk-sharing networks in rural
Philippines. Journal of Development Economics, 71 (2): 261-
287.

FAO, 1997, Agricultural and Food Marketing Management.
www.fao0.org/DOCREP/004/W3240E/W3240E00.HTM

FAO, 2007, Guidelines for rapid appraisal of agrifood chain per-
formance in developing countries, Agricultural Marketing and
Finance, Occasional Paper 20, Rome.

FAO, 2009, Agribusiness handbook — Food retail.

http://www.fao.org/docrep/012/i1002¢/i1002¢00.htm, last vis-
ited June 2010

FAO, 2014, Developing sustainable food value chains - Guiding
principles, Rome.

Ferto, 1. and G. G. Szabé, 2002. The Choice of Supply Chan-
nels in Hungarian Fruit and Vegetable Sector. Selected paper
presented to the American Agricultural Economics Association
2002 Annual Meeting, held in Long Beach, California.

Gerdoci, B., E. Skreli and D. Imami, 2015. Analysis of the fruit
value chain coordination in Albania, FAO Workshop at AG-
RIMBA Network Congress, Smart Agribusiness for the society
of Tomorrow.

Gorton, M., M. Dumitrashko and J. White, 2006. Overcoming
supply chain failure in the agrifood sector: A case study from
Moldova. Food Policy, 31: 90-103.

Gow, H. R., D. H. Streeter and J. F. M. Swinnen, 2000. How
private contract enforcement mechanisms can succeed where
public institutions fail: the case of Juhocukor a.s. Agricultural
Economics, 23: 253-265.

Hughes, D. R. (ed.)., 1994. Breaking with Tradition: Building Part-
nerships and Alliances in the European Food Industry. Wye Col-
lege Press, Wye, Kent.

Imami, D., C. Chan-Halbrendt, Zh. Quanguo and E. Zhllima,
2011. Conjoint analysis of consumer preferences for lamb meat
in central and southwest urban Albania. International Food and
Agribusiness Management Review, 14 (3).

KAS, 2005-2011. Annual External Trade 2005-2011. Prishtina,

Kosovo.

KAS, 2006. Agricultural Household Survey 2005. Prishtina,
Kosovo.

KAS, 2012a. Results of Household Budget Survey. Prishtina,
Kosovo.

KAS, 2012b. Monthly External Trade 2012. Prishtina, Kosovo.

KAS, 2014. Statistical Yearbook of the Republic of Kosovo 2014.
Prishtina, Kosovo.

KAS, 2015. Kosovo in Nutchsel Figures.
https://ask.rks-gov.net/eng/ (last accessed in November 2015)

KAS, FAO and MAFRD, 2001. Statistics on Agriculture in Koso-
vo. Prishtina, Kosovo.

Macneil, I. R., 1978. Contracts: Adjustment of long term economic
relationship under classical, neoclassical, and relational con-
tract law. Northwestern University Law Review, 72: 854-906.

MAFRD, 2002a. Opportunities of investment in the subsector fruits
and vegetables in Kosovo. Policy Unit, April, 2002, Pristina.

MAFRD, (2002b), “Opportunities of investment in the subsector
fruits and vegetables in Kosovo”. Presentation summary of the
Kosovo Investment Conference, June 8. Olten, Switzerland.

MAFRD, 2013. Green Report Kosovo, Pristine, Ministry of Agri-
culture, Forestry and Rural Development, Kosovo.

MAFRD, 2009-2013. Horticultural strategy of Kosovo 2009 —
2013, Prishtina.

MAFRD, 2014c. Green Report, 2014, Pristina.

MAFRD, 2015. Green Report Kosovo 2014. Pristine, Ministry of
Agriculture, Forestry and Rural Development, Kosovo.

MAFRD&ADE, 2016. Impact and in-depth study of the Rural
Development Program. Prishtine: Ministry of Agriculture, For-
estry and Rural Development.



30 Ekrem Gjokaj; Kapllan Halimi; Valon Xhabali; Drini Imami; Muje Gjonbalaj

MAFRD - Republic of Kosovo, 2010. Agriculture and Rural De-
velopment Plan 2010-13. Prishtina, Kosovo.
http://app.seerural.org/wp-content/uploads/2013/08/Kosovo-
ARDP-2010-2013-ENG.pdf

MAFRD - Republic of Kosovo. (2014a) Strategy for a new pro-
gramme 2014 to 2020. Retrieved from http://www.ardp-koso-
vo.eu/en/new-ardp-2014-2020/strategy-for-a-new-programme.
html

MAFRD - Republic of Kosovo, 2014b. Green Report 2014.
Prishtina, Kosovo.

Menard, C., 1996. Inside the black box: the variety of hierarchical
forms. In: Transaction Cost Economics and Beyond, Springer
Netherlands, pp. 149-170.

Poole, N. Del Campo Gomis, F., 1998. Formal contracts in fresh
produce markets. Food Policy, 23 (2): 131-142.

Rudolph, D. W., 1999. Vertical organization of agribusinesses in
transition economies: hungarian production systems or agricul-
tural franchising? Agribusiness, 15: 25-40.

Szabé, G. G. and K. Bardos, 2006. Contracts in agribusiness: A
survey in the Hungarian dairy sector. In: J. Bijman, S. W. F.
Omta, J. H. Trinekens, Wijnands, E. F. M. Wubben, (Eds.): In-
ternational Agri-Food Chains and Networks. Management and
Organization. Wageningen Academic Publishers, Wageningen,
the Netherlands, pp. 65-80.

Williamson, O. E., 1975. Markets and Hierarchies. 070T, New
York, pp. 26-30.

Received September, 1, 2016, accepted for printing January, 9, 2017




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


